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7 7  blI~J~\!, .  “CERTiFICATION 

FCC-MAILROOM 

I am Steve A. Cox of Randolph Telephone Company. I bel-eby certify that 1 ]lave 
. .  

personal knowledge chat Randolph Telephone Company is i n  compliance with the 

Fcilei-a1 Coiiimi~nications Commission (“FCC”) rules rcspccting customer proprietary 

nctwork inf‘ormation (“CI’NI”) contained in Part 64, Subpal-t U of the 1:CC’s rc1Ics.’ 

Accompanying this certificate is ii stateincnt explaining Iiow Randolph Telephone 

Company is in compliance with the I T C ’ s  CI’NI rulcs. I hereby ccrtify t l i i~ t  the 

statcmcnts contaiiicd within this cci-tiliciitioii and the accoml~aiiying statemcnt iii-c 

accurate, complete aiid in accordance with FCC rules. 

I 
Athcliment 

’ s 47 C.F.R. $5  64.2001-2005. 



Randolph Telephone Company 
Randolph Telephone Telecommunications, Inc. 

STATEMENT OF FCC CPNI RULE COMI”,IANCE 

, .  

This statement serves to explain how Randolph Telephone Company (“RTC”) family of 
companies (collectively, the Company) is complying with Federal Commiiiiications 
Commission (“ITC”) rules related to the privacy of’ customer information. 7‘lie type of 
information for which customer privacy is protected by the FCC’s rules is called 
“customer proprietary network information” (“CI’NI”). ‘ fhe  FCC’s rules restricting 
telecomtiiiinication company w e ’  of CPNI are contained at Part 64, Subpari U of the 
FCC’s rules (47 C.I:.ll. $s 64.2000-2009). 
1. 

The Company is a family of affiliated companies pro.iidiiig telecommunicutioiis sei-vices. 
I T C  rules require that the Coiiipany has separate arfiliates for some scrviccs, but allows 
those separate afliliatcs to have common employees. Ratidolpli Telephone Company is 
made tip of the iricumbeiit local cxchange comlxiiiy, ii long distance subsidiary and 
Internet group Customei-s may not always be aware that dii‘i‘ct-cnt, intlividiial affiliates of 
the Company provide tlietii with spccilic telecommunicatioiis scrviccs. ‘l’hc Company’s 
afliliatcs include tlic following companies: 

Integrated Nature of CPNl Practices 

Randolph l‘elcphonc ?’cleconimtinications, Inc 

No  mattcr which oi‘ thc Conipany’s af1iji:rtcs provides a scrvice, thc employees of  ii 

single affiliate may provide customer service and support to tlie customers of tlic other 
affiliates. ’ I n  other cases, cmployccs may be dedicalcd to a single Company affiliate but 
still rely on operational support systems coiiiiiion to all of the Company’s affiliates. 
‘l‘hus, thc Company’s practices for complying with tlic K C ’ s  CI’NJ ru!es are on an 
integrated Company basis. References lo “employecs” in this document refer to 
employees o r  tlie Company as a whole. 
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Raiidolpli ‘Telephone Company 
STATEMENT OF FCC CPNl RULE COMPLIANCE 

2. ldeiitificntion of CPNI 

The Company 11as establis&d procedures and trained enlployees havi:;;; access to, or 
occasion to use customer data, to ide!l.tify what customer information is CPNl consistent 
with the definition of CPNI uiider the FCC’s rules at Part 64, Subpart U, Section 
64.2003(d). 

3. 

The Company lias established pi-occdures and trained employces to recognize the 
different types of tclecomintinications ; i d  non-tclecommi~nications services t l ra t  ail‘ect 
how the Company uses CPNI. These service* arc: 

Identification o f  Services Affected by CPNl Rules 

Telecommiinications Scrvices: 

Local (JLEC) 
Interexchange (long distance) 

Non-tclecotiinitinications Set-vices 

llltcinct 
Voice Mail 

Inside Wiring 

CPE (Customer Premise Equipnicnt) 

Identification of i’errnissible Uses of CPNl Without Customer Authorizatioii 4. 
, 

The Company has established procedures and ti-ained cmpioyecs having ~ICCCSS lo, 01- 

occasion to use CPNI, to identify L I S ~ S  of CPNl goJ requit-ing customci- authorizalion 
tinder the JTC’s Part 64, Subpart IJ, Section 64.2005. 

5 .  

The Company lias established procedures and trained eniployees having access to, or 
occasion to use CPNI, to identify uses of CPNl requiring customer authorization under 
the 102’s rilles at Part 64, Subpait U, Section 64.2007. 

6. 

The Company has established procedures, and trained employces responsible for 
obtaining custonier authorization to use CPNI for marketing purposes, regarding the 
notice and approval requirements under the FCC’s Part 64, Subpart U CPNI rules. 
FCC’s CPNI rules at Part 64, Subpart U, Section 64.2008. 

Identification o f  Uses of CPNl Requiring Customer Authorization 

Customer Notification and Authorization Process 



Randolph Telephone Company 
STATEMENT OF FCC CPNI RULE COMPLIANCE 

I. Training 

The Coiiipaiiy has trained ebisting employees liaviiig access to, or occasion to use CPNI, 
as to when they are and are not authorized to t:se CPNI. For new employees having 

employee orientation and training. 

8. Disciplinary Process 

The Company has in placc an express disciplinary process to address any iinaiithoi-ized 
use of CPNI where the circumstances indicate authorization is required under the FCC's 
Part 64, Subpart U CPNI rules. 

9. 

The Company has established a supervisory review process regarding its compliancc with 
the rules in Part 64, Subpart U, for outbound marketing situations. Prior to any outbound 
marketing effort, sales personnel must obtain stipci-visory approval of  thc proposed 
outbotind marketing use. Any approval or  CPNI use for outbound markcting el'forts is 
liinitcd to CPNI not requiring pi-ioi- customer authorization or, wherc prior customer 
authorization is required, CPNI o r  customcrs having given thc Company prior approval. 
The Company maintains records of its compliance for a minimuni of one yeai-. 

access to, 01- occasion to use CPNI, the Company will include such training as part of 

Supervisory Review Process for Ootboiind Marketing 


